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Flying in the sky 
feels amazing.



But not for everyone.
Not everyone feels safe in the sky.



For some,

flying is freedom.
For others,

̥̚Я̤ ̗̖̣̒
judgment
isolation



The Insight

Air travel is still not 
designed for everyone.

Because even 30,000 feet above the ground, inequality still exist.
People face discrimination, misgendering, cultural insensitivity, and lack of accessibility. 

Too often, airlines overlook inclusion in the most human part of flying, connection.



The sky reflects the world we live in.

Every seat tells a story.

Some of 
courage.

Some of 
fear.

Some of 
simply 

wanting to 
belong..



The Problem

Invisible divides, visible discomfort.

Millions still feel unseen and unsafe while flying.
˲̟̕ ̥̙̥̒Я̤ ̠̤̥̟̘̔̚ ̣̝̟̖̤̒̚̚ ̤̠̞̖̥̙̟̘̚ ̡̖̖̖̣̕ ̥̙̟̒ ̧̣̖̖̟̦̖˝ ̥̚Я̤ ̠̤̥̟̘̔̚ ̥̣̦̤̥˟



The Brand Enters

A brand that has always stood for self - expression, individuality, and courage.



Multicultural

Neurodivergent

The sky belongs to everyone.

LQBTQ+

Religious

Additional 
Needs

Racially 
Diverse



Get
Travelers who 
feel unseen. 

To
See their unique identities 
and journey recognized .

By
Using a boarding pass as 
a storytelling device to 
reveal real, human stories.

Because
Everyone deserves 
a seat in the sky. 



#FlyAsYouAre

The Big Idea

Virgin Atlantic believes no journey should feel like exclusion. We tell the stories of 

real travelers through the simplest symbol of flight, the boarding pass.



Campaign ConceptFrom. 

To.
ŔƚŰќƣШŢƨƚƣШċĤŸƨƣШƽőĲƖĲШǃŸƨќƖĲШŉũǃŔŰŊЮ
fƣќƚШċĤŸƨƣШwho you are when you take off, 
and who you become when you land.



Public OOH

User Journey

LoyaltyEngagementConsiderationAwareness



A floating airplane seat in the sky Э symbolizing freedom, belonging, and peace.



Each seat holds a different person, a different journey.



Each seat holds a different person, a different journey.



a story of gender identity and pride.



Public OOH

User Journey

LoyaltyEngagementConsiderationAwareness

Insta & Fb Post




