
Co - Marketing Asset Design

Shahnawaz Shaikh Popmenu

Demonstrate strategic thinking, partner - first messaging, and clear 
B2B visual communication that could work in real - world partnerships.
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The Ask

Create three co - marketing assets for Popmenu :

Partner - agnostic 
co- marketing 

one- pager

Instagram post visual 
promoting a restaurant 

partnership

Email header + hero 
graphic for a partner 

campaign

Partners don’t want to sell another tool — 
they want to add value to their existing pitch.Key Insight
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Key Takeaways from Popmenu  Website Design

From reviewing Popmenu’s  website and messaging, I identified clear design and content patterns:

Bold, box - based layouts  
that prioritize clarity over 

decoration

Vibrant, confident color 
palette (tech - forward, not 

restaurant - themed)

Large, direct headlines 
optimized for fast scanning

Minimal food imagery — 
focus on product value, not 

lifestyle

Metrics - driven storytelling 
using real restaurant numbers
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Understanding the Design Style
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Research & Moodboard
Product Users

Business  Partner s
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Research & Moodboard
To ground the work in real use cases, I researched:
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Task 1

Co - marketing one - pager for 
Popmenu  partner
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Version 1 (B2B)

• Mirrors Popmenu’s  website structure, reinforcing brand 
consistency

• Optimized for B2B readability and quick explanation by 
partner sales teams

• Makes metrics and proof points highly visible and 
trustworthy

• Feels like a real asset that could live in a partner toolkit

This version closely aligns with Popmenu’s  existing visual 
language to feel immediately familiar, credible, and scalable 
for partner sales teams.
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Version 2 (B2C)

• Feels more approachable for restaurant owners
• Allows more information to live comfortably within a 

single page
• Encourages exploration rather than quick scanning
• Demonstrates flexibility beyond strict brand templates

This version explores a more fluid, customer - facing layout 
that prioritizes storytelling, visual flow, and information 
density.



Shahnawaz Shaikh Popmenu



Shahnawaz Shaikh Popmenu



Shahnawaz Shaikh Popmenu

Task 2

Instagram post visual promoting 
a restaurant partnership
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• Large headline designed to communicate value in under 2 seconds
• Metric-led content to build instant trust
• Clean, SaaS-style visuals aligned with Popmenu’s brand
• Designed to feel native to Instagram without being overly promotional

Create a scroll - stopping visual partners can use 
to introduce Popmenu  to restaurant audiences.

Design 
Breakdown

Task 2
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Task 3

E mail header + hero graphic 
for a partner campaign
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• Co-branded header to signal partnership
• Clear, benefit-driven hero headline
• Supporting subtext focused on automation and growth
• Soft CTA aligned with email best practices

Design the top section of a co - marketing email 
introducing the Popmenu  integration.

Design 
Breakdown

Task 3
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Final Outcome

Across all three tasks, the work demonstrates

Strong B2B 
visual hierarchy

Scalable, 
partner - friendly 
design thinking

Alignment with 
Popmenu’s  real brand 

language and priorities

The final system is flexible, credible, and ready for real - world use.
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Thank You
www.Shahnawaz.studio
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