@ popmenu

Co-Marketing Asset Design

Demonstrate strategic thinking, partner-first messaging, and clear
B2B visual communication that could work in real-world partnerships.
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Shahnawaz Shaikh

The Ask

Create three co-marketing assets for Popmenu:

Partner-agnostic Instagram post visual Email header + hero
co-marketing promoting a restaurant graphic for a partner
one-pager partnership campaign

Partners don’t want to sell another tool —
they want to add value to their existing pitch.

Key Insight

Popmenu



Key Takeaways from Popmenu Website Design

From reviewing Popmenu’s website and messaging, | identified clear design and content patterns:

Large, direct headlines The most i 3335000+ tieclto A1 Vibrant, confident color

rrarketng.

optimized for fast scanning ' powerful Jlele] L | palette (tech-forward, not

for attracti ng ' i " restaurant-themed)
new and repeat

$1.000,000+ in

guests. o | i

Metrics-driven storytelling
using real restaurant numbers

Discover how

row sales and save
Bold, box-based layouts g

that prioritize clarity over time with: Keti
decoration . Al marketing :
g Minimal food imagery —
focus on product value, not
lifestyle




Understanding the Design Style

The most

nowerful jlele]

for attracting
new and repeat

guests.

Market your restaurant across digital
— hannels automatically.

9,400+ guest
reviews.

Read full case study -

$8,900,000+ in
online orders.

Read full case study

$1,000,000+ in
online orders.

Read full case study

RESTAURANT

$332,000+ from Al
phone answering.

Secondary



Research & Moodboard

Product Users
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Research & Moodboard

To ground the work in real use cases, | researched:

Opmiestoneudn Patent Sale Company One Pager Advertisement Sheet
<o ota :
Horacy programs & FITREM 000 o

Predicting what's coming hose wit poor dta

in 2020 isn’t enough.

to train their teams.
You need to know what 1o do about it

Cutture,
Cutture,
Culture.

’ NN
Delta Data Agenc - Copany Hime

Empowering Businesses with Ad Analytics

=
=
Digital Brochure
4 - Py
Search goes
mainstream, despite
wi NLP not being ready
coouive for pimetime.
Dbruised politically. Case Stuhes.
organizations will
20 heic
data aechitoctures
ol off the Fortune
before 2030
K Free Cons
LETSDIs ¢ PROJECTS! X
@ Cortact Us
N Angel Mathew @ =
Get the word out with Director

free community templates
from Adobe Stock.

WORK SCHEDULE
ST

HAS
HELPED ME
SUSTAIN MY
PRACTICE"

Promoted by
Adobe Stock

Promoted by
< Squarespace

SQUARESPACE TEMPLATE
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Task 1

Co-marketing one-pager for
Popmenu partner
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Version 1(B2B)

This version closely aligns with Popmenu’s existing visual
language to feel immediately familiar, credible, and scalable
for partner sales teams.

* Mirrors Popmenu’s website structure, reinforcing brand
consistency

* Optimized for B2B readability and quick explanation by
partner sales teams

* Makes metrics and proof points highly visible and
trustworthy

* Feels like a real asset that could live in a partner toolkit

X [ Square

Boost Restaurant
Revenue Through
Seamless Integration.

We do marketing that works on autopilot.

Deliver More Value to Your Restaurant

@ ®B BB

Adds marketing that Helps restaurants Easy for restaurants to  Strengthens your sales
drives real ROl to your  attract new guests and  implement, no extra pitch by offering tangible
platform offering. increase repeat visits. tools or staff required.  growth benefits.

What Restaurants Gain

0y @

Branded restaurant Automated email, Guest insights to Works seamlessly
website built to convert SMS, and web make smarter with your existing
visitors into guests. marketing campaigns. business decisions. platform.

Trusted by Leading Platforms

Otoast UberEats [@Square # Nextdoor FOURSQUARE

Join Our Growing Visit Today

Partner Ecosystem.
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Version 2 (B2QC)

This version explores a more fluid, customer-facing layout
that prioritizes storytelling, visual flow, and information
density.

Give More Value TRE—

to Your Restaurant. More Revenue

Already Trusted by 10,000+ Restaurants.

Peels more approachable for restaurant owners e g TSy RSN

* Allows more information to live comfortably within a T Mo Restolmi } SieamBok + BrekfostBrothers. §  + Alfrecs Restourant,
single page

* Encourages exploration rather than quick scanning Why This Matters to You T

* Demonstrates flexibility beyond strict brand templates s T i

real guest data. :

;\or;if‘l;cs;v;rshng restaurant website built i IPopmenu o
li dering that keeps guests comin: y

SancI:e Lk =2 g S ntegration with your POS

Insights that show what's working—and

Integrate With Our
Growing Partner Ecosystem.

z = | Schedule Your
Otoast UberEats [E)Square 4 Nextdoor %5 | Demo Now.
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urant
rough
itegration.

vorks on autopilot.

~
eliver More Value to Your Restaurant
A=) >
Helps restaurants Easy for restaurants to  Strengthens your sales
aftract new guests and  implement, no extra pitch by offering tangible
increase repeat visits. tools or staff required.  growth benefits.
~ What Restaurants Gain
Automated email, Guest insights to Works seamlessly
SMS, and web make smarter with your existing
marketing paigns. busi decisi platform.
J
\
Trusted by Leading Platforms
‘Eats  [E)Square 4 Nextdoor FOURSQUARE
,
/i ng Visit Today @_: ?®
t ?—fﬁﬁ Schedule Y
tem. ( get.popmenu.com ) r@ #ﬁ; Schecilaflon

‘Give More Value

Already Trusted by 10,000+ Restaurants.

$8,900,000+ $430,000

in online orders. from email marketing.
4 Max's Restaurant. +4 Steam Boys.
Why This Matters to You

AR Automated email & SMS marketing using
@/ real guest data.

3] A high-converting restaurant website built
to drive orders.

ﬁh Online ordering that keeps guests coming
o back.

Insights that show what’s working—and
¥ what's not.

Integrate With Our
Growing Partner Ecosystem.

Qtoast UberEats [&)Square & Nextdoor

to Your Restaurant.

$235,000+

tied to Al marketing.
+ Breakfast Brothers.

How I+ Works?
---------------------------- :

More Growth
More Revenue

FRass
Fy

$332,000+

from Al phone calls.

+ Alfred's Restaurant.

B Integration withyour POS  [EESESEE. £
e

Schedule Your
Demo Now.

Boost Restaurant
Revenue Through
Seamless Integration.

X [= Square

We do marketing that works on autopilot.

Deliver More Value to Your Restaurai

< o

Helps restaurants
attract new guests and
increase repeat visits.

Adds marketing that
drives real ROI to your
platform offering.

Easy for restaurants to
implement, no extra
tools or staff required.

, 'Whai Restaurants Gain ;

Automated email,
SMS, and web
marketing campaigns.

Guest insights to
make smarter
business decisions.

Branded restaurant
website built to convert
visitors into guests.

r

Trusted by Leading Platforms

UberEats (=) Square

[ Jtoast & Nextdo

Visit Today
( get.popmenu.com )

Join Our Growing
Partner Ecosystem.
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Task 2

Instagram post visual promoting
a restaurant partnership
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Task 2

Create a scroll-stopping visual partners can use
to intfroduce Popmenu to restaurant audiences.

S popmenu
Turn Orders Into Real Results from
Repeat Guests. Real Restaurants
: Trusted by 10,000+ Restaurants.
:::j:::c:et:/mquehng —

$430k+ hariarng.

fied fo Al
$235k+ moarketing
Learn how + Breakfast Brothers.
Popmenu integrations

help restaurants grow.

get.popmenu.com

D - * Large headline designed to communicate value in under 2 seconds
eSIg n e Metric-led content to build instant trust
Bre(] kdown 5 Clez?n, SaaS-style V|§uals aligned W|th.Popmenl..| s brand :

* Designed to feel native to Instagram without being overly promotional



Turn Orders Into

Repeat Guests.

Automated marketing

powered by

Learn how
Popmenu integrations
help restaurants grow.

CAFE

get.popmenu.com

10:33 AM

&popmenu

Real Results from
Real Restaurants

Trusted by 10,000+ Restaurants.

fr 1
$430k+ fomeme!

Turn Orders Into

Repeat Guests.

Automated marketing

powered by

| 5
Learn how 1’ I i
<0

Popmenu integrations r -] |
help restaurants grow.

CAFE

get.popmenu.com




Task 3

Email header + hero graphic
for a partner campaign

Shahnawaz Shaikh —  Popmenu



Task 3

Design the top section of a co-marketing email
introducing the Popmenu integration.

500+ New
&popmenu x [ Square Customers

*
Boost Restaurant Revenue

Revenue Through
Seamless Integration.

D s * Co-branded header to signal partnership
e$|gn * Clear, benefit-driven hero headline
Breakdown « Supporting subtext focused on automation and growth

Soft CTA aligned with email best practices

Shahnawaz Shaikh Popmenu
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Final Outcome

Across all three tasks, the work demonstrates

Scalable, Alignment with
Strong B2B . ,
: : partner-friendly Popmenu’s real brand
visual hierarchy : o e
design thinking language and priorities

The final system is flexible, credible, and ready for real-world use.

Shahnawaz Shaikh Popmenu



Thank You
< www.Shahnawaz.studio >

Shahnawaz Shaikh Popmenu
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