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Celebrating 15th
Anniversary
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A wild ride of love, chaos, and music 9 where
personal growth hits harder than a final boss.



without making it feel old?






















Obijective

r h - Turn a rewatch
=[2 (_ead CNaos Keep the OG Scott :
online, offline, o e into a real - world
Pilgrim aesthetic alive :
everywhere experience



Garage - band
energy

Full Chaos

8 Bit Visuals

|dentify The Style

Meme - ready
moments

Boss fights

Video Game
Effect

Lo- fi love

Comic - book
chaos

Neon Effect



Key Elements That
Fueled the Campaign

A 7 Exes =5 concert levels
A Lo- fi music = identity
A Chaos + nostalgia + Gen Z remix culture
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Logo Guidelines

Final Logo

This is the official logo 3 designed for clarity and contrast across all app screens.



Logo Guidelines

Monochrome

This is how our logo present in black and white in printing.
A Scott Pilgrim Rolls the Dice Black
A Scott Pilgrim Rolls the Dice Black Reverse



Logo Guidelines
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The logo must appear at a minimum size of 40 u 30 pixels to ensure To ensure clear and consistent reproduction, the logo follows
legibility and brand integrity. In exceptional cases, smaller sizes may a base proportion of 7x wide by 6x high. These units serve as a
be permitted only with prior approval from the Scott Pilgrim brand flexible guide for scaling the logo across applications without
team, provided the logo remains clear and uncompromised. compromising its legibility or visual impact. Any resizing must

respect this ratio to maintain brand consistency.



Logo Guidelines

Safe Space

sand ensures’ | |

it remains legible and visually distinct. No text or graphic elements should intrude into this area under any circumstances.



Logo Guidelines

Incorrect Logo Applications
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Do not stretch the logo horizontally or vertically. All resizing must maintain original proportions (scale diagonally). The e mbo ssed effect
must be preserved at all times . Do not alter or rearrange the logo elements in a horizontal layout.



Logo Guidelines
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Logo Guidelines
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18b27 ylo, lives online,
breathes music

Gen Z = The Remix Generation

Turns fandoms
into religions

FOMO- fueled
+ flex - driven
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Media Buying
Estimated Cost
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On the street Street graffiti grabs their attention with bold visuals



Media Buying
Estimated Cost

Graffiti in Ny

2500 - 3000%
per location est.




Media Buying
Estimated Cost
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| TimeSquare
Motion ads

7000 b 12000 $
per day est.

Walking past Times Square Our ad takes over the buildings




Media Buying
Estimated Cost

TimeSquare
Motion ads

20000 - 25000%
per day est.

They look in the sky Holographic battle Times Square



Media Buying
Estimated Cost

TimeSquare
Static ads

5000 b 8000 %
per day est.




Media Buying
Estimated Cost

NY Transit
Liveboard (15sec)

300 b 600 $
per day est.

Riding metros with headphones on Transit ads catch their eye during everyday commutes



